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Born in North America in the 1960s, Cruise tourism is one of the three top 
tourism products. In recent years, international cruise market has presented a trend 
towards the east. Cruise tourists, as high-end consumer groups, have been more and 
more concerned by domestic tourism operators. Domestic coastal cities have flocked 
to the boom of building cruising ports for the huge economic effects, which results in 
the surge of ports, and it is important to attract a tourist to cruise tourism. However, 
compared with foreign abundant research on cruise tourists, domestic scholars paid 
little attention to them, let alone the constraints on decision making in cruise tourism . 
In this paper, the purpose is to study cruise tourism constraints factors and probe the 
influence of dimensions on cruise tourism interests. 
Based on the literature review and theoretical analysis, this paper proposed the 
research hypotheses and chose the travelers of two cruise lines starting from 
ShaMenGang as the investigating object. Convenience sampling questionnaire survey 
and the SPSS statistical analysis were conducted to explore the constraints factors in 
cruise travelers’ purchase decision making. Based on comprehensive analyses of the 
available data, the conclusions are as follows: 
Firstly, Chinese cruise tourist does not form a unique consumption group, with 
the main performance in the fact that the repeat customers do not present a different 
preference characteristics in relevant information channel, the cruise travel model , 
travel cycle, the choice of time travel. 
Secondly, establishing “cruise tourists decision limiting factors” index system, 
through the data of the factor orthogonal rotating, restrictive factors was boiled down 
to the five  cultural restrictions, group support constraints, tourism service contraints, 
social environmental constraints and cost constraints.  
Thirdly, demography variables in cruise travelers purchase decisions on the 
















income) exist on a significant difference in the single dimension. 
Fourthly, the first time buyer and the heavy buyer have significant difference on 
the four dimensions, that is, cultural constraints, tourism service constraints, social 
condition constraints and cost constraints.  
Fifthly, differently from the conclusion that the preference only can be influenced 
by intrapersonal constraint, this paper give a result that, there are other two 
dimension , which is support constraints and cost constraint can influence interest on 
cruising. 
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